	TRANSITION YEAR UNITS


	1. Title of transition unit

	Enterprise


	2. Area of study 

	Enterprise- Importance in society, characteristic, skills and motives of entrepreneurs. 

Finance & Accounting- Money management, sources of finance, payment methods, recording transactions, cashflow statements and ratio analysis
Marketing – Idea generation and the key elements of the marketing mix 


	3. Overview

	Students will be introduced to the world of business and entrepreneurship through researching and interviewing business people and entrepreneurs about how their business is run, how it began, the challenges involved on a daily basis and individual success stories.  
Students will be introduced to key concepts of finance; money management, sources of finance, payment methods and the importance of recording financial information. 
Students will be introduced to accounting by analysing cashflows statements and computing ratio analysis
Students will be introduced to the first step involved in developing your own product or service. The key elements of marketing, essential promotion and research that need to be completed before launching the product or service to the public. 


	4. Links

	This transition unit ties in with another Transition Year module, the World of Work, taught by the Career Guidance Department. ICT will be useful for presenting projects and the internet will be accessed for gathering research.  The unit will also provide a good grounding for Business in the Leaving Cert cycle aswell as an insight to Leaving Cert Accounting.


	5. Summary outline of the unit

	· Introduction to the world of business  and  entrepreneurship 
· Key business terminology
· Interview and report on a local entrepreneur
· Classroom presentations by students on the setting up a business, day-to-day challenges and success stories.  
· Classroom visits from organisations such as AIBplc
· Key finance terminology.
· Developing a personal budget 
· Interpret cashflow statments. 
· Interpret Final Accounts-Ratio Analysis
· Researching global companies 


	6. Breakdown of the unit  

	Each class have two singles (80mins approx) per week for half the year.  Class contact: approx. 20 hours.  Within this time, presentations on topics will be given and students will put what they learn into practice.  Class time will also be allocated to individual and group research.


	7. Aims 

	This transition unit aims to:

	· Develop student’s knowledge of business and entrepreneurship.
· Develop student’s interest in setting up a business, challenges and successes involved.
· Develop students’ awareness and understanding of important day to day issues facing a business
· Develop student’s ability to plan their spending and management their money efficiently.
· Help students’ make good financial decisions and understand the options available to them.
· Help students to interpret final accounts.
· Develop students’ understanding and knowledge of idea generation and marketing with emphasis on promotion and its importance in Business. 


	8. Learning outcomes

	On completion of this unit students should be able to:

	· Understand key business terms and jargon
· Be aware of the different types of businesses, services and companies

· Appreciate the challenges involved in setting up and running a business

· Have a basic knowledge of finance and accounting

· Be aware of the different promotional techniques used by global companies



	9. Key skills
	How evidenced

	information processing


	Listening to an entrepreneur, visiting speakers and peers; looking at examples of merchandise from speakers; writing reports and reviews of presentations by speakers and peers.

	critical and creative thinking


	Being creative by generating ideas for potential products or services of their own; critically evaluating talks by visiting speakers.

	communicating


	Listening to presentations by fellow students; expressing opinions in small group and class discussions.

	working with others


	Organising and delegating work within groups to successfully complete classroom tasks, working together in groups on their finance/marketing assignment. 

	being personally effective


	Evaluating of own and group performance.

	Organisation and time management skills 


	Handing up assignments on time. Organising information and prioritising tasks – homework tasks and larger assignments

	Numeracy skills
	Preparing personal budgets, Interpreting cashflow forecasts. Use of calculator for ratio analysis.



	Research skills
	Researching interesting financial facts and business terminology. Researching information for their assignments.


	Presentation skill 
	The assignment on their chosen entrepreneur is presented to the whole class. 



	10. Methodologies
	

	Oral presentations, Powerpoint presentations, group work, project work, research, use of ICT, use of DVDs.



	11. Assessment Methods

	· Students will create a skills profile. 
· Students will interview and research an entrepreneur and then present their findings to their peers. This will count for 50 credits.
· Students will prepare a personal budget using records of their previous spending. 
· Students will be formally tested for ratio analysis. This will count for 50 credits. 
· Students will research a global company of choice with emphasis on promotion and submit findings. 


	12. Evaluation

	Students will complete an evaluation sheet for the course and discuss with teacher.



	13. Resources



	· Presentations will be given by teacher and by guest speakers.  Some of these will be on Powerpoint and/or flip charts.  Information sheets will be handed around each week.  Report sheets and other worksheets will be photocopied each week also.
· A range of business websites, including www.pdst.ie
           www.dlrceb.ie,www.studententerpriseawards.ie, www.spitirofenterprise.ie
     www.consumerassociation.ie,www.consumerconnect.ie,www.bstai.ie
· Information packs from County Enterprise Boards.

· DVDs on Student Enterprise Awards, Ernst & Young Entrepreneur of the Year Videos


	14. Literacy and Numeracy



	Literacy 

Key words and definitions written into notes.

Visual literacy promoted through use of powerpoint and excel. 

Making posters using Business terms.

Numeracy

Promoted through discussion and the practice of questions. 
Recording finance transactions

Use of calculator. 
Calculations: Basic Operations +,-,*,/ 

                     Profitability, Liquidity,Activity Ratios
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